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Scripps News International Correspondent 

Jason Bellini rushed to the Israeli border of the 
Gaza Strip in the days after the Hamas attacks in 

Israel, Oct. 7, 2023, to give Americans a balanced 
perspective from both Palestinians and Israelis.
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Operating Results – Continuing Operations
(Dollars in millions)	 2021	 2022	 2023	

Consolidated
	 Operating revenues 	 $2,284	 $2,453	 $2,293	

	 Operating income (loss)	 401	 428	 (753)	

	 Income (loss) from continuing operations, net of tax	 116	 196	 (948)	

Local Media
	 Segment operating revenues 	 1,319	 1,494	 1,398	

	 Segment profit 	 268	 386	 287	

Scripps Networks
	 Segment operating revenues 	 952	 961	 893	

	 Segment profit	 389	 310	 226	

Other
	 Segment operating revenues 	 27	 15	 19	

	 Segment profit (loss)	 0.4	 (18)	 (26)	

Financial results are presented on an as-reported basis.



To our shareholders:

During 2023, The E.W. Scripps Company celebrated 
its 145th anniversary and 35 years as a public company. 
Over that time, we have created tremendous shareholder 
value by maintaining the entrepreneurial mindset that 
led E.W. to build this company and that has inspired 
so many successful business initiatives since. We pride 
ourselves on the fiscal prudence and discipline that 
have long been the hallmark of our Midwestern roots, 
and at the same time we are enthusiastically seizing the 
opportunities that lie ahead for us among the evolving 
habits of the American television consumer.

We made significant strides last year in our plan to carve out a valuable and durable niche in the chaotic U.S. 
media ecosystem. We started by launching an ambitious reorganization aimed at improving our operating 
margins, fueling our growth and best leveraging the strength of our large-scale media platform to serve 
Americans with quality journalism, live sports and premium entertainment. Our efforts will allow us to 
operationalize more than $40 million in annualized savings by the middle of this year. 

In addition to the efficiencies of reorganization, we are engaging several growth levers as we move through 
2024. Our renewal of 75% of pay TV households last year sets us up for a robust new run rate for Local Media 
distribution revenue and led to more than 40% growth in net distribution dollars.

The launch of Scripps Sports in December 2022 is paying tremendous dividends, and it’s still early innings. 
We are tapping into the passion Americans feel for their favorite teams and athletes and their love of the game. 
We recognized early on that the cord-cutting trend was forcing sports fans into expensive streaming services or 
causing them to miss their team’s games. So we stepped in with free, over-the-air (OTA) TV as a solution, and 
we and our partners are profiting. 

Our strategy is simple. We tap into our connectivity with local and national audiences to deliver higher ratings, 
and we receive significant new revenue in core advertising. We’ve also been able to negotiate retransmission 
revenue for our independent local stations that are airing sports.

Looking ahead

As we move through 2024, we are focused on what got us to this place in our history: news for our local and 
national audiences, entertainment via our national brands, and the advertising that supports the largest and 
smallest businesses alike. Our commitment to facts-based news and the work our journalists do, both local  
and national, informs Americans 24/7 about what’s happening from Pennsylvania Avenue to Main Street.  

L E T T E R  T O  S H A R E H O L D E R S

Adam Symson, President and Chief Executive Officer



The growth we are driving in OTA TV and our continued expansion on connected TV platforms is expanding 
our reach, and therefore our opportunity. And our investments in sports rights ensure our news and 
entertainment brands are must-watch and must-buy for audiences and advertisers. 

We will continue to lean in significantly to the opportunity we see with live sports – the content genre that 
reigns supreme for linear television audiences. Polarized as the country may be, live sports pulls people 
together. We will build upon the partnerships we’ve forged with the Women’s National Basketball Association 
and the National Women’s Soccer League and expand further into local sports. Families, neighbors and 
communities will come together to enjoy the drama of live sports on our networks and local television stations.

You’ll also hear us talk more this year about Tablo, the company’s OTA and connected TV consumer 
electronics platform. Sales of the new version have been strong, and the reception has been widely positive. 
This innovative device that provides free TV is striking a chord with consumers who are concerned about the 
rising cost of subscriptions and bewildering television content options. Together, Tablo, our sports strategy 
and live news strategy, as well as our development of the datacasting marketplace, all take advantage of our 
leadership in OTA and connected television, and they drive growth for local and national media.

Thank you for your support of our company. We look ahead now to a new path with continued value creation.

Sincerely, 

 

Adam P. Symson 
President and Chief Executive Officer 
March 2024







































































































































































[This page intentionally left blank] 



[This page intentionally left blank] 



Mission Statement: 

We do well by doing good—
creating value for customers, 

employees and owners
by informing, engaging and 

empowering those we serve.



Transfer Agent
(Shareholder correspondence should be mailed to)

Computershare
P.O. Box 43006
Providence, RI 02940-3006

(Registered or overnight correspondence should be mailed to)
Computershare
250 Royall Street
Canton, MA 02021

Telephone: 866.293.4224
TDD for hearing impaired: 800.231.5469
International shareholders: 201.680.6578
TDD international shareholders: 201.680.6610

Shareholder Website
www.computershare.com/investor
Shareholder online inquiries
https://www-us.computershare.com/investor/contact

Annual Meeting 
The annual meeting of shareholders will be held at Scripps 
Center, 312 Walnut Street, 10th Floor Conference Room, 
Cincinnati, OH 45202 Monday, May 6, 2024, at 4 p.m. Eastern.

Committee charters, corporate governance guidelines and  
the company’s code of conduct are on the company website 
and are available upon request in printed format.

For more information, send e-mail to secretary@scripps.com.

Form 10-K
The E.W. Scripps Company’s annual report on Form 10-K,  
filed with the Securities and Exchange Commission, is 
available at no charge upon written request to the company’s 
office of investor relations.

For Additional Information
Investor Relations
The E.W. Scripps Company
312 Walnut Street, 28th Floor
P.O. Box 5380
Cincinnati, Ohio 45201
T 513.977.3000
F 513.977.3024

For company information online, visit http://www.scripps.com 
or send e-mail to ir@scripps.com.

Stock and Trading 
The company’s class A common shares are traded on 
Nasdaq under the symbol “SSP.” There are approximately 
13,300 owners of the company’s class A common shares 
and approximately 70 owners of the company’s voting shares, 
which do not have a public market.

Corporate Officers
Adam Symson (49) President and chief executive officer. 

Jason Combs (48) Chief financial officer since January 2021. 
Vice president of financial planning and analysis, 2015-2021.

Lisa A. Knutson (58) Chief operating officer. Also has  
served as president of Scripps Networks division; chief 
financial officer; chief strategy officer; and vice president  
of human resources. 

Brian G. Lawlor (57) President of Scripps Sports. President/
Senior vice president of Local Media division 2009-2022.  

William Appleton (75) Chief legal officer. General counsel 
since 2008. 

Laura Tomlin (48) Chief administrative officer. Executive vice 
president/Senior vice president of National Media division, 
2017-2021. 

Mark L. Koors (60) Senior vice president, audit and 
compliance. 

Julie L. McGehee (62) Senior vice president, environmental, 
social responsibility and governance (ESG) and corporate 
secretary. 

Carolyn Pione Micheli (54) Executive vice president/chief 
communications and investor relations officer.

Brian Norris (47) Executive vice president and chief revenue 
officer.

Kate O’Brian (65) President, News. 

Daniel Perschke (44) Senior vice president and controller.

Rebecca Riegelsberger (44) Treasurer and senior vice 
president of tax. 

Keisha Taylor Starr (45) Executive vice president and chief 
marketing officer.

S H A R E H O L D E R  I N F O R M A T I O N



Board of Directors

Marcellus W. Alexander Jr. (72) Senior 
Advisor, Television and President, National 
Association of Broadcasters Leadership 
Foundation from 2018 to June 30, 2019. 
Executive Vice President, Television and 

President, National Association of Broadcasters Education 
Foundation from 2004 to 2018. Executive Vice President, 
Television of National Association of Broadcasters from 2002 
to 2004. Director since August 2019.

Charles Barmonde (48) Private investor, 
educator and entrepreneur. Owner and founder 
of Arch Contemporary Ceramics. Director  
since 2015.  

Kelly Conlin (64) Former chairman and CEO of 
Zinio, Inc. Chairman and CEO of NameMedia 
from 2006 to 2015. CEO of Primedia from 2003 
to 2005. CEO of IDG Inc. from 1995 to 2002. 
Director since 2013. 

Lauren Rich Fine (64) Senior Managing 
Director at wealth management firm, Gries 
Financial Partners (wholly owned subsidiary of 
The 4100 Group) since 2016. Executive search 
consultant at Howard & O’Brien from 2010 to 

2015. Director, Research at Contentnext Media from 2008  
to 2009. Practitioner in Residence, Kent State University - 
School of Journalism & Mass Communication from 2007 to 
2011. Managing Director, Economics & Securities Research 
at Merrill Lynch & Company from 1988 to 2007. Director 
since 2018.

Raymundo H. Granado (44) Private investor 
and philanthropist. Board member of RightGift 
since 2020 (after two years as a board adviser). 
Trustee of the Scripps Howard Foundation/
Fund since 2019. Director of the Scripps Family 

Impact Fund and board secretary from 2018-2023. Charter 
member of the charitable advisory board to the Adam R. 
Scripps Foundation. Director since 2023.

John W. Hayden (66) President and CEO  
of CJH Consulting. President and CEO of  
The Midland Company from 1998 to 2010. 
Chairman, President and CEO of American 
Modern Insurance Group from 1996 to 2010. 

Director of Ohio National Financial Services, Hauser Private 
Equity, General Nano and ABR Re. Director since 2008.

Monica O. Holcomb (49) Private investor and 
philanthropist. Founding director of the Scripps 
Family Impact Fund since 2018. Charter 
member of the charitable advisory board to  
the Adam R. Scripps Foundation. Director of 

Miramar Services, Inc., since 2019, and chair of its Vision 
Statement Committee. Director since 2023.

Burton Jablin (64) Retired chief operating 
officer, Scripps Networks Interactive, 2008 to 
2018. Long history of leadership roles with  
The E.W. Scripps Company, including as a 
programming executive who helped launch 

HGTV in the early 1990s. Early career in local broadcast 
journalism. Director since 2022.

Leigh Radford (59) Retired senior vice 
president, Procter & Gamble; founder,  
P&G Ventures. Founder of P&G Ventures,  
an early-stage start-up studio within the 
company. Built multiple billion-dollar businesses 

across a range of countries and categories. She also serves 
on the board of the $7 billion nonprofit Goodwill Industries 
International. Director since 2022.

Adam Symson (49) President and CEO of The 
E.W. Scripps Company since August 2017. 
Chief operating officer from November 2016 
until August 2017. Chief digital officer from 
September 2011 until October 2016. Adam 

came to corporate in 2003 to be the director of investigative 
reports and special projects in the TV division. He advanced 
to become director of news strategy and operations, director 
of content and marketing in the Scripps Interactive Media 
division and vice president of interactive for the Scripps TV 
division. He joined Scripps in 2002 as an investigative 
producer at KNXV. Director since 2017.

Kim Williams (68) Retired since 2006. Senior 
vice president, partner and associate director  
of global industry research at Wellington 
Management Company, LLP from 1995 until 
2001. Senior vice president, partner and global 

industry analyst from 1986 until 1995. Director since 2008. 
Lead director from 2018 to 2021. Chairperson of the Board 
since May 2021.

As of April 30, 2024.
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P.O. BOX 5380
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